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STRONG B.A.N.D.S.

The STRONG B.A.N.D.S. program pages have experienced mixed trends in site traffic and

user engagement. Total users for the STRONG B.A.N.D.S. program pages reached 4,410,

marking a 12.2% decrease year-over-year. New users saw a significant increase to 1,567,

reflecting a 45.4% rise, indicating successful outreach and heightened interest among new

audiences.

The engagement rate for the STRONG B.A.N.D.S. pages impressively jumped by 386.7% to

72%, suggesting that the content is highly engaging and resonates well with the audience.

● Last Quarter there were 41,422 Stripe Impressions

● 441 Link clicks to fitness content

Table 23: Content Engagement Metrics



Table 24: Top Search Terms by Search Volume

Matomo’s Visits Log Report

The Visits Log is a tool that allows you to see all the visits on your site, and browse through

these visits to check on individual user sessions. It is useful to browse individual user

sessions on your site and understand what your visitors were looking for, whether they

found an answer, or to see which pages they looked at before converting your Goals.

Figure 9: Detailed User Journey

Figure 10: Detailed User Journey



Figure 11: Detailed User Journey



Figure 12: Detailed User Journey





Figure 12: Detailed User Journey

The common elements in the "STRONG B.A.N.D.S." user journeys are:
Common Elements in User Journeys:

1. Consistent Entry Points:

○ Users frequently enter through the main U.S. Army Family and Morale

Welfare and Recreation (MWR) page.

○ Another common entry is through direct links to the "STRONG B.A.N.D.S."

program.

2. Frequent Actions:



○ Users often navigate multiple sub-pages related to "STRONG B.A.N.D.S." such

as Strength, Activity, and Nutrition sections.

○ There are frequent interactions with pages offering additional fitness and

wellness information.

3. Diverse Referral Sources:

○ Users come from various referral sources, including Google, specific military

community pages, and directly typed URLs.

4. Extended Engagement:

○ Users often engage in multiple actions within a single session, indicating a

deep interest in exploring the program comprehensively.

○ Sessions typically involve viewing related programs and services, suggesting a

holistic approach to fitness and wellness.


	Business and Recreation Overview
	Program Roll-Up
	Sports and Fitness Program Roll-Up 
	Outdoor Rec Program Roll-Up 
	WebTrac
	American Forces Travel
	Arts & Crafts
	Auto Skills
	BOSS
	Food and Beverage
	Chow Now
	Healthy Army Communities (HAC)
	Leisure Travel
	Libraries
	Adventure Programs
	Equipment Rental 
	Recreational Lodging
	Aquatics
	All Army Sports
	Bowling
	Fitness Centers
	Golf
	Intramural Sports
	Strong B.A.N.D.S
	Warrior Zone
	Army Ten Miler (ATM)
	World Class Athlete Program (WCAP)
	Search
	Seward Military Resort

